
 

Skill Highlights 

• Marketing 
management 

• Service  and consumer 
focused 

• Speaking fluent Russian 

• Scientific Publications 

• Creative design 

• Easy to communicate 

• Interesed in 
Information 
Technologies  

Experience 
Lecturer at the School of Economics and Management, Khazar 
University – September 2021 – ongoing  

 

Assistant Lecturer and Ph.D Candidate in Szent Istvan 
University/Full time – September 2016 – December 2020, Budapest, 

Hungary 
 

Marketing Manager/Part time - January 2016 – June 2016 
“Aznext LLC”, Baku, Azerbaijan 

Head of Marketing and Sales Department - September 2014 –
November 2015 
MİNT Group LLC, Baku, Azerbaijan 

Marketing Manager September 2012 – August 2014 

“MİNT Inshaat” LLC, Baku, Azerbaijan 

Education 
Bachelor’s degree: 2007-2011 
Azerbaijan State Economic University - 2007-2011 
Specialization: Business Administration 

Master’s degree: 2011-2013 

Azerbaijan Technical University - 2011-2013 
Specialization: Strategic Management (obtained with hornours) 

Ph. D. in Management and Business Administration 
Szent Istvan University/ Ph.D. -2016-2020 (obtained with summa cum 

laude) 
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Maral Jamalova, Ph.D. 

Contact 

Email: 
maral.jamalova@khazar.org 

Languages 

Azerbaijani – Native 
Russian – C2 (fluent) 
English – C2 
Turkish – B1 

Certificates 

IELTS Academic certificate, 
Google Analytics, Google Ads, 
Fundamentals of Digital 
Marketing (by Google); 

Research Related 
Programs 

SPSS, SPSS Amos, Smart PLC, 
QGIS 
Other programs:  Photoshop, 
Corel Draw, Microsoft Office, 
Tableau 
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